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GENERAL

The tool Broadcast is developed by Mediaméatning i Skandinavien MMS AB.

In the tool you can analyze the linear viewing on the Swedish market. The tool is accessed via
the MMS portal, mmsdata.se, and to access the tool a user account is required and provided by
MMS.

The tool contains the following modules. Choose what is relevant to your analysis:
TOP LIST - list of the most popular programs during a period.

PROGRAM - search for and analyze desired programs.

AD - search for and analyze the desired advertising campaigns.

CHANNEL - analyze the overall viewing on a channel level.

See “Information log”, at the top, for latest information regarding the data and the tool.
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UPDATES
Date Description Sign
2026-05-21 | Added 10 new target groups. ML
2025-11-27 | Save template functionality. ML
2025-06-03 | New grouping functionality. ML
2025-02-03 | Increased the number of target groups to 20. ML
2024-12-01 | Support for big results. ML
2024-10-02 | Film type and Product category for ads. ML
2024-06-14 | Opens up big results as a csv file (Excel compatible) ML
2024-06-14 | Exact end time of a program available in the column picker. ML
2024-04-19 | Possible to search for programs with a specific starting time ex 2000- | ML
2030, or >2000.
2024-03-25 | Main target group: adults or child/youth. ML
2024-03-25 | Country of production: Swedish or foreign ML
2024-03-25 | Increased the number of target groups to 10. ML
2023-09-01 | Added a top list function. ML
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TOP LIST

A function that shows a list of the top 100 most popular programs during a period.

a8 TV-Analys @ Online-Analys al matte@mms.se -

D TOPPLISTA PROGRAM REKLAM KANALER m

gggggggggggg

Dag v 2024-10-01 =] Kanaler l

2024-10-01 19:30 2 SVT1 RAPPORT 941

2024-10-01 19:55 4 SVT1 LOKALANYHETER 925

2024-10-01 20:00 59 SVT1 FRAGALUND 798

2024-10-01 18:00 7 SVT1 RAPPORT 584

2024-10-01 18:33 10 SVT1 LOKALANYHETER 546

1
2
3
4 2024-10-01 21:00 38 svT2 AKTUELLT 626
5
6
7

2024-10-01 19:00 18 V4 TV4 NYHETERNA 537

The top list is by default sorted on Rating 000s. It is possible to sort on any column by clicking
on that column header. The white arrows shows the actual sorted column.

Metric

The most common metric for programs is Rating, in thousands (000s) or as a percentage.
Rating uses the viewing time for calculation and shows the average audience size during a
program. If a program has a lot of viewing in the beginning of the program and less at the end,
raring will show the average number of viewers during the whole program.

Rating, and other metric, is presented like this: "Rating 000s A3-99 [OV]” and here are the
explanations of the different parts:

Rating = the chosen metric. (shows the average viewing size)
000s = thousands
A3-99 = target group. 3-99=all (the lowest age in the panel is 3 and the highest is 99).

OV = overnight consolidation. Consolidation means the amount of time shifted viewing that are
included in the figures. It can be from a catch-up service like VOD or from a recording of the
program. Overnight consolidation (OV) means that the figures include all viewing from the same
day as the program went live. Including live viewing or catch-up viewing. This is also called
VOSDAL, Viewing On Same Day As Live.
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Display mode
Choose between a daily or a weekly top list. Default is daily and the latest available date.

Channels
Choose your preferred channels that shall be involved in the top list. Default is all channels.



Uppdaterad: 2026-05-21

CVMMS

N’
PROGRAM, AD and CHANNEL

Choose your preferred measures and target groups, click Add and Save, and the generate your
report by clicking on Run.

All reports are generated by MMS servers and executed by the Run button. Also changes to
any previous reports need to be executed by clicking on Run.

D TV-Analys @ Online-Analys * Totalanalys @ Portalen matte@mms.se ~
D TOPPLISTA PROGRAM REKLAM KANALER m
Startdatum * COOOEM suwun Filmkoder Byra Annonssr Produkt
2024-09-30 || 2024-09-30 B [ Filmkoder l v ICA Handlamas AB XV v
= Kanaler ] [m = Filmtyp (0 valda) ~ - ’I.‘!a\gmpp”-.‘!an (2 valda) l ["’ - Produktkiass
Datum fran: 2024-09-30, Datum till: 2024-09-30, Annonsér: ICA Handlarnas AB, Malgrupper: 2 valda
Options
Dimension Definition Format Comments
Period Current period/date of |Exemple MMS TV day is 02:00-25:59.
start/end analysis
2021-10-01 - 2021-10-28
Title Program name Sportnytt, Rapport Enter title name or title code in one of the
following example formats:
Sportnytt, Sport*, *nytt, *ortny*.
Separate with commas if more than one
title, e.g. "rapport, aktuellt"
Wildcard Search for parts of a Sport* sport* - titles that starts with “sport”.
title. Activated per
support default. P *Sport *nytt > titles that ends with "nytt”.
*portnyt* > titles start includes “portnytt”.
Channels Channels to include in |- SVT Choose between all channels och or
the report. channels with program/spot logs (those
- TV4 Media with details)
- Viaplay Group
- Warner Bros Discovery
- Ovriga
Film codes Film codes to include Choose film codes. You can also search
for film codes from a specific Agency,
Advertiser or Product.
Agency Media agency Choose agency in the drop down list
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Product class 2

Product class 3

Advertiser Advertiser Choose advertiser in the drop down list
Product Product Choose product in the drop down list
Film type Type of ad Trailer By default everything is included
Sponsorship
Commercial
Product class |Category of ads Product class 1 Choose what product class to search for.

Three levels available.

Ages from 3 to 99

Day of week Days of week to include |Select all: Choose one or pick specific days.
in the alanlyze
Monday
Tuesday
Sunday
Dayparts Daypart to include in Start time — End time Choose what dayparts to analyze.From
the serach one minute up to the whole TV day,
18:00-22:59 02:00-25:59.
Genre Genre of program Genrel Choose what genre to search for. Three
levels available.
Genre2
Genre3
Target groups |Sociodemographic All Intervals of five years or less. Choose
target groups from the and combine from 3 to 99 years.
video panel. Men
Women

Metric

Metrics for different
analysis options.

Rating 000s
Rating%
Reach 000s
Reach%
Share
Target Share

Time Viewed min

000s = number in thousands
% = relative numbers

More about the metrics below.

Consolidation

Specifies the level of
catch up viewing
(timeshift) that is

included in the figures.

KOsof

Live

KO8

KOsof: consolidated viewing as far as
there is available: 1-8 days.

Live: only live viewing
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ov KO8: 8 days of consolidation

TS OV: overnights (Live+catch up/timeshift
same day as live)
TS: only catch up (timeshift)

Columns Pick what columns to  |Date Columns that are avilable in all modules
use in your report. (Program, Ad, Channel)
Day of week
Length

Channel name
Channel family
Title

Title code

Main target group
Production country
Origcode

Week

Month

Year

Number of items

Avg length
Sum length
Program |Ad Kanal
Title
Advertiser |Daypart
Start time
Agency
End time
Product
Genrel
Filmcode
Genre2
Type
Genre3
Product
class 1
Product
class 2
Product
class 3
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Date

Select the desired period you want to analyze by filling in the start and end dates. There are
also some quick functions above the selector:

Startdatum * igie [ e v ] tm Jrim

2023-06-13

e 1d = latest day for start date and end date.

e 1v = latest 7 days for start and end date (end date = latest available date)
o flv = latest complete week (Monday-Sunday) for start and end date.

e 1m = latest month for start and end date (end date = latest available date)

e flm = latest complete month (1-30/31) for start and end date.

Target group
You can choose up to 20 different target groups in one report.

Group — All/Men/Women/Other

Age — intervals of five years or less. Choose and combine from 3 to 99 years.

Target group x

Target group Metric Consolidation

Other = Rating % = KOsof

1

Age from Age to

Other target groups

Individual income * No income =

Choose alternative
No income
Income <10k
Income 10-20k
Income 20-30k
Income 30-40k
Income 40-50k
Income 50-60k
Income 60k+

More target groups can be found under “Other”. These are not possible to combine.
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Other target groups

Details

Children in HH

At least one 3-6 y/o
At least one 7-9 y/o
At least one 10-12 y/o
At least one 13-15 y/o
At least one 16-18 y/o

HH Size

1 person
2 persons
3+ persons

Education

Low (Up to High School)
High (College/University)

TV sets in HH

None
1TV set
2+ TV sets

Residence type

Flat

Semi detached
Villa

Others

Individual income

No income
<10 000 kr
10 000 - 19 999 kr
20 000 - 29 999 kr
30 000 - 39 999 kr
40 000 - 49 999 kr
50 000 - 59 999 kr
60 000+ kr

TV reception

IPTV
Antenna
Cable
Sat dish

Own a second home

Second home Yes
Second home No

National Areas (NUTS2)

SE11 Stockholm
SE12 Eastern central Sweden

11
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SE21 Smaland including the islands
SE22 Southern Sweden

SE23 Western Sweden

SE31 Northern central Sweden
SE32 Central Norrland

SE33 Upper Norrland

Counties (NUTS3)

SE110 Stockholms lan
SE121 Uppsala lan

SE122 Sédermanlands lan
SE123 Ostergdtlands ldn
SE124 Orebro l3n

SE125 Vastermanlands lan
SE211 Jonkopings lan
SE212 Kronobergs lan
SE213 Kalmar lan

SE214 Gotlands lan

SE221 Blekinge lan

SE222 Skane lan

SE231 Hallands lan

SE232 Vastra Gotalands lan
SE311 Varmlands lan
SE312 Dalarnas lan

SE313 Gavleborgs lan
SE321 Vasternorrlands lan
SE322 Jamtlands lan
SE331 Vasterbottens lan
SE332 Norrbottens lan

Metric

Each metric and a description.

Metric Definition
Rating 000s Average audience size in thousands.
Rating% Average audience size in percentage.

12
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Reach 000s Number of viewers in thousands, that has seen a specified minimum of consecutive
minutes within a specific time period. All viewers are only counted once.

Choose the minimum of consecutive minutes (1-30) to be counted into the reach and
frequency. By default, 1 minute are chosen.

Reach% Number of viewers in percentage, that has seen a specified minimum of consecutive
minutes within a specific time period. All viewers are only counted once.

Choose the minimum of consecutive minutes (1-30) to be counted into the reach and
frequency. By default, 1 minute are chosen.

Share Share of viewing in percentage. The proportion of all viewing that a particular program,
advertisement or channel spends during a given period of time. Since only those who are
currently watching TV are taken into account, the sum of the shares always equals 100%.

Target Share Selected target group relative share of all 3-99. Example: W3-99 gets a value of 55%
meaning that 55% of all viewers of the selected object where women.

Time Viewed min |Average Time Viewed in minutes for all possible viewers, including non-viewers.

Genre
All program titles have a genre in up to three levels. Select one, two och three levels. Click Add or
Remove. Confirm your selection by clicking Save.

MMS genre classification scheme (English) on mms.se:
https://mms.se/for-vara-kunder/teknisk-dokumentation-tv/filspecifikationer/

Product class

All commercials have a product class of up to three levels. Select one, two or all three levels. Click Add
or Remove. Confirm your selection by pressing Save.

MMS product classification scheme (Swedish) on mms.se:
https://mms.se/wp-content/uploads/mmspotklassificering.pdf

Dayparts

Search for a program that was broadcasted a specific daypart.

e 2000 = start time must be exactly 20:00 (eight o’clock pm)

e 2000-2030 = start time must be between 20:00 and 20:30 (eight o’clock and half past eight pm)
e >2000 = start time must be later than 20:00 (eight o’clock pm)

In the column picker you can choose to see the End Time of a program.
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Country of production / Main target group

Filter on program that was produced in Sweden och abroad and/or if you want to limit the search
to just children’s format or programs aimed at adults.

e Production land: Swedish / Foreign
e Main target: Child & Youth / Adult

For example, to search for all programs that are produced in Sweden and where the main target
group is children/youth, select Country of Production and Main Target Group and then click Add.
Your choices will then show like below and the search result will be correct.

Country of production / Main target group X
Country of production Main target group
Choose an option = Choose an option =

Swedish and Child/Youth
=

Group the results
It is possible to group the results by clicking “Group by”.

To get ex weekly reach per channel please choose to group by week and channel name:

14
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Selected Period Timeslot :Channelname  *Numberofitems - Week A399 [0k 1 iy
(muliiple)  02:00-2559  TV3 7 a4 3,054 2 22,506 %
(muliple)  02:00-2559  Tv4 7 a4 28781 205 46,484 %
(muliple)  02:00-2559  TV3 7 45 2895 21 23,594%
(muliple)  02:00-2559  TV4 7 45 28,176 201 46,002 %
(muliple)  02:00-2559  TV3 7 46 2,606 19 22,129%
(muliple)  02:00-25:59  Tv4 7 46 30,161 215 47,745 %

The column "Number of items” shows the number of objects/rows that has been grouped.
(multiple) indicates that the column is not grouped and could contain several different values.

After grouping it is possible to per metric choose average (AVG), Sum (SUM) or accumulated
(ACC) for each column. Default for Reach is ACC and for all others default is AVG.

G & SUM & ACC &
Reach %

A3-99 [KOsof, 1 min]

3128 156 24272 %
30,570 1520 49921 %

It is possible to group by these columns:
Date

Day of week

Time slot

Channel name

Channel family

Origcode

Week

Month

Year

It is not possible to enter Reach and Frequency with a grouped result.

15
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Columns
Pick which columns that you want to include in the list.

A column that has been picked for grouping will automatically be added.

List view

When generated a report by default it will be shown in the first sheet called “List”. The report is
divided in pages of 100 rows. Use the pagination below to see more rows. At export to Excel all
rows will be present.

Lista Reach and frequency E: Export
Choose all 100817 « ¢ 2 3 4 » »

Selected - Period Starttime +Endtime <Length Channelname - Tite Title code Genret s M'};’g'ﬁg&fﬁ

2025-11-23 1955 19:58 4 SVT1 LOKALANYHETER 1412787-279A News 1006

2025-11-23 1930 19:54 25 SVT1 RAPPORT 1412711-280A News 966

202511-23  20:00 21:00 61 TV4 SVERIGES MASTERKOCK 200140621 Entertainment, Game 807

2025-11-23 1215 13:02 48 ST SKIDOR GALLIVARE 1412443-006A Sport 733

annE 44 99 a0.an 40.49 2 e 1A AL A AvLETER AasaFoancan  hiaw — a7

Click on desired column header if you want to sort the column content, A>Z or Z->A.
You can remove unwanted rows by checking the box in front of each row and “Exclude rows”.

Reach and frequency.

To get reach and frequency, first choose what rows to include by checking the rows one at a
time or by choosing “Select all”. Then click “Reach and frequency” and the report will be
generated.

Lista Rackvidd och frekvens B> Exportera
Paneldag Mattyp Aggregering Max frekvenser Méigrupp | Mitt
2023-05-03 8 | Absolut +  Kumulativ + | A3-99 * < Uppdatera
NetReachi+| Avg|  Rating
Malgrupp Fi+| F2+ F5+ F7+| F8+
TUNNABLA LINJEN A3.99 KOsof 10105 000 283 3 6572 2836 1806 1344 1005 701 474 310 179
Visa detaljer

Panel day — always the first day of the period.
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Type — Absolute or relative figures.

Aggregation — cumulative or actual.
Max freq — default is 10 frequencies.
Target group — toggle between chosen target groups. Shows one at a time.

Update — to generate a new report after changing parameters.

The results will show net reach, average frequency, cumulative rating, and a frequency table.

Click on show details for the complete frequency table.

Observe that for Reach and Frequency the consolidation is always KOsof, regardless what consolidating
that are used in the List view.

Big results

The tool has a functionality to allow large analyses by evaluating how big each run/work will be in the
form of server power.

When big analyses (with results over 5000 rows) the user will be offered to have the results directly as a
csv file to open in Excel.

When extremely big analyses the result will even be scheduled which means that the job at MMS servers
will be carried out after working hours and be delivered via email to the user the morning after.

The limit for scheduling a report is based upon the number rows in the report and the number of targets
and target groups. To avoid scheduling of a report try to reduce the analyse by removing some
targets/target groups.

Save template

You can save a template of your preferred settings ex target groups, metrics, media companies,
by clicking on the floppy disk icon next to the manual and information log. Activate a saved
template by clicking Apply. Templates are unique within each module (Program, Ad, Channel).

=] (6] 2

Export results

Save your results by clicking “Export”. The format of the export is a semicolon separated CSV
file that opens in Excel.
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SUPPORT

For questions about the tool and user accounts, please contact support@mms.se
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